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Insights from the
Age of Majority Research Team
Older consumers are overlooked and misrepresented through negative stigmas
in marketing and advertising.

METHODOLOGY
Active Agers in the Revolution 55
community (all ages 55+) selected
the myths that they find most
bothersome.
750 respondents participated in
the survey between May 21 – June
4, 2021.

Introduction
Given our society’s relentless pursuit of youthfulness, it’s no secret that
getting older is portrayed as undesirable. As such, aging is associated
with many negative stigmas, stereotypes, and myths. This report explores
how these stereotypes are perceived by older consumers who are too
frequently overlooked or misrepresented by marketers.

Key Takeaways

Put the power of Revolution 55
to work for you

ageofmajority.com

With 70% of Active Agers bothered by at least one stereotype, avoiding
these stigmas and myths in your marketing efforts would be a wise
decision. Furthermore, disregarding these stereotypes and shattering
them would be beneficial for your brand. Not only are you reaching a
large and robust consumer base, but you are also winning over
potentially loyal and long-term customers.
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Detailed Findings
Mental fitness and engagement in society rose to the top of most
bothersome stereotypes. See Figure 1 for percentage of Active Agers
bothered by each stereotype.

Figure 1. Percentage of Active Agers reporting the listed stereotypes as the
most bothersome (N = 753)
Older people are socially disengaged
from society
10.2% of active agers are bothered by stereotypes
depicting older people as physically weaker and
more dependent on others.

Older people just want to be young
again
Older people are physically weaker
and more dependent on others

HIGHLIGHTS
•
•

Over 70% of Active Agers are
bothered by at least one
stereotype.
The most bothersome
stereotype was related to
mental fitness (21%).

3.6%

6.6%

10.2%

Older people are stuck on old
technology/media

13.8%

Older people have given up on life

15.0%

Older people are less mentally fit
than their younger counterparts
None of the above - these
stereotypes don't bother me

21.2%
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